2-1-1
Drucker (1973)

( AMA)




(2000)







(Positioning)

(Product(OPri ce)
( P r oinoont)

(P

| ace)



2-1

4P

2 0 040




(Pr
(Pr
(Pr
(Pr
(Pr

2

OO0 oo oo

eNoloRoRoRok

uct attributes)
uct branding)
uct packagi ng)
uct | abel i ng)
uct-support ser
0)

VI Ce:



(Kotl er and Armstrongg 1906




package)

(primary pack
(second

age)
ary












4P 4C
(Product) (Customer value)
(Price) (Cost of customer)
(Place) (Convenience)
(Promotion) (Communication)
2-1-4 SWOT
SWOT

( stnrget h)

(oppo

rtunity)

(weakn

(

ess)
t hr e a







2-2

:Stock, James R. and Douglas M. Lambert,1993,p242.




